
Popular history magazines between transmission of
knowledge and entertainment - some theoretical remarks

Susanne Popp

Angaben zur Veröffentlichung / Publication details:

Popp, Susanne. 2015. “Popular history magazines between transmission of knowledge
and entertainment - some theoretical remarks.” In Commercialised History: Popular History
Magazines in Europe; Approaches to a Historico-Cultural Phenomenon as the Basis for History
Teaching, edited by Susanne Popp, Jutta Schumann, and Miriam Hannig, 41–70. Frankfurt
am Main: Lang. https://doi.org/10.3726/978-3-653-05253-4.

Nutzungsbedingungen / Terms of use:

Dieses Dokument wird unter folgenden Bedingungen zur Verfügung gestellt: / This document is made available under these conditions:
CC-BY-NC-ND 4.0: Creative Commons: Namensnennung - Nicht kommerziell - Keine Bearbeitung
Weitere Informationen finden Sie unter: / For more information see:
https://creativecommons.org/licenses/by-nc-nd/4.0/deed.de

CC BY-NC-ND 4.0

https://doi.org/10.3726/978-3-653-05253-4
https://creativecommons.org/licenses/by-nc-nd/4.0/deed.de



























































