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Abstract
Background: The rising impact of social media on the private and working lives of health care professionals has made researchers
and health care institutions study and rethink the concept and content of medical professionalism in the digital age. In the last
decade, several specific policies, original research studies, and comments have been published on the responsible use of social
media by health care professionals. However, there is no systematic literature review that analyzes the full spectrum of (1) social
media–related challenges imposed on medical professionalism and (2) social media–related opportunities to both undermine and
improve medical professionalism.
Objective: The aim of this systematic qualitative review is to present this full spectrum of social media–related challenges and
opportunities.
Methods: We performed a systematic literature search in PubMed (restricted to English and German literature published between
2002 and 2011) for papers that address social media–related challenges and opportunities for medical professionalism. To
operationalize “medical professionalism”, we refer to the 10 commitments presented in the physicians’ charter “Medical
professionalism in the new millennium” published by the ABIM Foundation. We applied qualitative text analysis to categorize
the spectrum of social media–related challenges and opportunities for medical professionalism.
Results: The literature review retrieved 108 references, consisting of 46 original research studies and 62 commentaries, editorials,
or opinion papers. All references together mentioned a spectrum of 23 broad and 12 further-specified, narrow categories for social
media–related opportunities (n=10) and challenges (n=13) for medical professionalism, grouped under the 10 commitments of
the physicians’ charter.
Conclusions: The accommodation of the traditional core values of medicine to the characteristics of social media presents
opportunities as well as challenges for medical professionalism. As a profession that is entitled to self-regulation, health care
professionals should proactively approach these challenges and seize the opportunities. There should be room to foster
interprofessional and intergenerational dialogue (and eventually guidelines and policies) on both challenges and opportunities of
social media in modern health care. This review builds a unique source of information that can inform further research and policy
development in this regard.
(J Med Internet Res 2013;15(8):e184) doi: 10.2196/jmir.2708
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Introduction
Professionalism is the basis of medicine’s contract
with society [1]
In 2002, the European Federation of Internal Medicine, the
American College of Physicians-American Society of Internal
Medicine (ACP-ASIM), and the American Board of Internal
Medicine (ABIM) felt it necessary to renew the sense of
professionalism due to changing market forces. The result of
these efforts was a new physicians’ charter, which claimed to
apply to physicians throughout the world.
Ten years later, the rising influence of social media in our
private and professional lives is a new force that affects our
understanding of medical professionalism. Social media, as a
part of the Web 2.0, include blogs, wikis, podcasts, and social
networking platforms such as Twitter, LinkedIn, YouTube, and
Facebook, to name just a few. In contrast to websites where
people are limited to the passive viewing of content, Web 2.0
tools are people-based knowledge sharing, learning, social
interaction, and collective intelligence tools that support
knowledge collaboration, exchange, sharing, and creation [2].
Thompson et al reported in 2008 that 45% of medical trainees,
64% of medical students, and 13% of medical residents had
Facebook accounts [3].
The asymmetry of disclosure in the doctor-patient relationship
was emphasized long before social media [4]. Today, social
media allow patients to gather increasingly more information
about their doctors’ private and professional life. Excessive
self-disclosure from the side of the physician is generally
regarded as a boundary violation in the patient-physician
treatment relationship [5]. Disclosure of this kind of personal
information on a social networking site is usually not aimed at
patients, but patients might nevertheless access this information
[6].
Persistence, searchability, replicability, and invisible audiences
are unique characteristics of Facebook and other social media
platforms [7], which form—based on the ease of searching and
storing digital information—a “permanent” digital fingerprint
and online reputation. Once information is online, it is extremely
difficult to remove it (if at all) and it can quickly spread beyond
one’s control. A moment of rashness could have unintended
and irreversible consequences in the future such as suspension
from medical school, loss of employment as a physician, and
loss of trust in the medical profession [8]. It could concern future
or current employment candidacy, or current employment and
training conditions. There are already cases of students, trainees,
or medical staff being dismissed because of their
“unprofessional” online image [9,10].
However, the reduction of power imbalances between patients
and doctors has been shown to improve patient confidence in
starting, stopping, or making changes to treatment regimens
[11]. Social media may also help to distribute precise health
information to a larger group of individuals than ever before.
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But is online available medical information reliable? Who
provides the medical information on blogs, YouTube, Twitter,
and Facebook? In 2008, there were 1434 medical-related blogs;
however, only 279 were actually written by medical
professionals [12]. As advertising and business interests strongly
influence the order of search engine listings [13], it might be
advisable for the medical and dental professions to proactively
refer patients to high-quality sources of medical online
information [14,15].
Universities and medical organizations, especially in the United
States (such as the American Medical Association, AMA) and
United Kingdom, have started to develop guidelines and policies
for health care professionals concerning proper social media
use. In order to foster awareness, courses on handling social
media associated with medical professionalism have been
implemented in the professional curricula [16]. The recently
published position paper on online medical professionalism by
the American College of Physicians and the Federation of State
Medical Boards provides the latest recommendations on
strategies for physician-physician communication that aims at
preserving confidentiality while best profiting from the new
technologies of social media [17].
The importance of social media is also indicated by the
increasing number of scientific publications that deal with them
in the medical context. While our search (see Methods) found
a total of 1471 publications focusing on social media on PubMed
in December 2011, by the end of December 2012 there were
2330 hits.
To our knowledge, there is no systematic literature review that
analyses the full spectrum of (1) social media–related challenges
to medical professionalism and (2) social media–related
opportunities to either undermine or improve medical
professionalism. The aim of this systematic qualitative review
is to present this spectrum.

Methods
Literature Search and Eligibility Criteria
In December 2011, we searched PubMed with the following
terms: “social media” OR “social networking” OR “digital age”
OR “blogging” [Majr] OR “facebook” OR “twitter” OR “tweet”
OR “youtube” OR “Web 2.0”. The search was restricted to
English or German language papers. Publications before 2002
were excluded because all major social media platforms were
founded after 2002: MySpace was founded in 2003 [18],
Facebook in 2004 [19], and Twitter in 2006 [20]. We included
publications focusing on the use of social media by health
professionals, challenges imposed on health professionals by
social media use, and ethical considerations concerning the
relationship between patients and health professionals in the
Internet era. We excluded publications focusing on
eHealth/telemedicine, addiction, and other psychiatric issues
related to social media, and advertising or marketing. See Figure
1.
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Figure 1. Flowchart illustrating identified references.

Extraction and Categorization of Social Media–Related
Opportunities and Challenges for Medical
Professionalism
Our aim was to develop a qualitative framework of narrow and
broad categories of social media–related opportunities and
challenges for medical professionalism that best accommodated
the opportunities and challenges mentioned in the included
publications.
To operationalize “medical professionalism”, we referred to the
10 commitments/professional responsibilities presented in the
physicians’ charter, “Medical professionalism in the new
millennium” published by the ABIM Foundation, the
ACP-ASIM Foundation, and the European Federation of Internal
Medicine. To our knowledge, the physicians’ charter is the most
widely accepted and most often cited framework for medical
professionalism. It has been endorsed by over 90 professional
societies worldwide. Since its publication in 2002 in several
journals, it has been cited more than 900 times (as assessed by
Scopus). The 10 commitments are (1) professional competence,
(2) honesty with patients, (3) patient confidentiality, (4)
maintaining appropriate relations with patients, (5) improving
quality of care, (6) improving access to care, (7) a just
distribution of finite resources, (8) scientific knowledge, (9)
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maintaining trust by managing conflicts of interest, and (10)
professional responsibilities.
We employed the 10 commitments of medical professionalism
as our matrix to guide the identification of text passages that
mention social media–related opportunities or challenges for
medical professionalism. Mentions of such opportunities and
challenges in different papers were compared. Broad and narrow
categories were developed for similar mentions of opportunities
and challenges. According to our matrix, these broad and narrow
categories were grouped under the 10 commitments.
To ensure the validity of coding as well as intercoder reliability,
we employed the following procedure: 3 authors (FG, VW, DS)
identified and initially categorized opportunities and challenges
(based on the above described extraction matrix) independently
in a subsample of 5 publications. The authors discussed whether
paragraphs mentioned opportunities and challenges and how
they should be categorized. The remaining 103 publications
were grouped in three clusters of 60, 23, and 20 publications.
One author (FG) with an MD degree then extracted and
categorized social media-related opportunities and challenges
from this first cluster of publications. The result was a first
version of the spectrum of social media-related opportunities
and challenges grouped under the 10 commitments. The second
and third clusters of references were then used to check
theoretical saturation of the spectrum. Theoretical saturation
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means that no new categories can be generated [21]. Once
theoretical saturation was reached for broad categories, the other
authors (DS, VW), with professional backgrounds in bioethics,
clinical psychiatry, internal medicine, philosophy, and health
services research, checked the extraction and categorization of
opportunities and challenges in a random sample of 25
publications. Coding problems were resolved by frequent
meetings and discussions between all authors.

Results
From 1471 initial hits in PubMed, we finally included 108 in
this review. The 108 references consist of 46 original research
studies and 62 commentaries, editorials, and opinion papers.
The majority are from the United States (79 publications),
followed by 15 from the United Kingdom. Other papers come
from Canada (5 publications), Ireland (3 publications), Australia
(2 publications), and Germany, Peru, France, and New Zealand
(1 publication each). The sample consists of one article
published in 2006, three in 2008, 13 in 2009, 21 in 2010, and
70 articles in 2011.
We identified 23 broad and 12 further-specified narrow
categories for social media–related opportunities (n=10) and
challenges (n=13) for medical professionalism, grouped under
the 10 commitments of the physicians’ charter.
For example, for the first commitment “professional
competence”, we identified four broad categories for
opportunities (A-D) and one broad category for a challenge (E):
(A) Employing social media as a tool for improved information
sharing, (B) Increasing the involvement by doctors in
under-served areas, (C) Committing to life-long learning
supported by the use of social media, (D) Mentoring student’s
reasonable engagement in social media, and (E) Ensuring
evidence-based Continuing Medical Education in the
environment of social media. Some of these broad categories
are specialized into more narrow categories. For example, the
broad category (A) Employing Social Media as a tool for
improved information sharing was specified into five narrow
categories: (A1) Fast and boundless dissemination of news and
experience, (A2) Collaboration on challenging cases, (A3)
Improving access to and benefits of conferences and news
exchange, (A4) Sharing information on physician-only social
media sites, and (A5) Accessing news/information from
professional organizations. One of many original text passages
extracted from the narrow category (A1) is “With Internet-based
tools, physicians are no longer limited by geography, specialty,
and time zone in their attempts to connect, engage, and learn
from each other” [22]. For technical reasons and for didactic
purposes, we restrict our presentation to one exemplary text
passage for each of the 33 narrow categories (see Multimedia
Appendix 1 for these findings; [4,9,14,22-41]).

Discussion
Principal Findings
This systematic qualitative review presents the full spectrum
of social media–related opportunities and challenges for medical
professionalism as they are currently discussed in original
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research studies, commentaries, editorials, or opinion papers
published in scientific journals listed in PubMed. Thereby it
builds a unique source of knowledge that can inform further
research and policy development in the intersection of social
media and medical professionalism.
The need for policies on the use of social media by medical
professionals, trainees, and students has already been addressed
by some universities [42] and also by institutions such as the
AMA [43]. The AMA policy “Medical professionalism in the
digital age”, which was adopted in November 2010, presents
general recommendations. It encourages the medical practitioner
to “weigh a number of considerations” when it comes to social
media. The gist of the policy is to preserve patient privacy and
confidentiality in all environments, to avoid excessive
self-disclosure by using adequate privacy settings, being aware
that they are not absolute, and routinely monitoring one’s online
presence. It stresses the necessity of maintaining appropriate
patient/physician boundaries, and in doing so to consider the
separation of professional and personal online content. The
policy tries to raise awareness of the professional’s responsibility
to bring posted unprofessional content to the attention of the
individual in question or to inform appropriate authorities, as
those failures may affect the medical professional’s reputation
among patients and colleagues and may undermine public trust.
Even though the above-mentioned issues (which almost all
describe challenges) are important, the AMA policy neither
illustrates a more differentiated view of social media-related
challenges, nor does it acknowledge social media-related
opportunities and the need to address them appropriately. Such
opportunities include, for instance, improvement in sharing
information, access to care, and quality of care, etc [43] (see
Multimedia Appendix 1).
The University of Florida, for example, recognizes the relevance
of social media as a current form of communication. However,
it also focuses on challenges and distinguishes “strictly
forbidden” from “strongly discouraged” online interactions,
which could be the basis for disciplinary actions. Violating
patient confidentiality, reporting private academic information,
and neglecting official work commitments when interacting
online are strictly forbidden actions. Strongly discouraged
actions include use of vulgar language, implying disrespect for
any individual due to age, race, gender, etc, presentation of
alcohol misuse, substance abuse, sexual promiscuity, and posting
unflattering material on another individual’s website. The policy
tries to raise awareness that a mature, responsible, and
professional attitude should also be displayed when interacting
online privately and to think twice before posting any material
because online privacy measures might be unreliable [44].
Although it is a laudable first step that both the AMA policy
and the University of Florida policy explicitly address some
social media–related challenges for medical professionalism,
in their current version they address neither the full spectrum
of challenges nor any of the social media–related opportunities
(see Multimedia Appendix 1). In general, social media–related
challenges are more frequently discussed in the reviewed
publications than social media–related opportunities. But as the
relevance of social media might further increase, there is an
ongoing demand for a critical and constructive discussion about,
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and guidelines/recommendations on, how to best possibly
address the multifaceted spectrum of challenges and
opportunities.
Particularly among medical students and young professionals
on the one hand and educators and practicing physicians on the
other, there may be a different attitude towards the use of social
media. Prensky introduced the distinction of digital natives and
digital immigrants that is often referred to in today’s debate on
online medical professionalism [23,45]. Current trainees and
medical students born after 1980 are considered as digital
natives, as they grew up in a world where using technology (eg,
computers, the Internet, text messaging, blogging, and SMS
text messaging) was already integrated within their education,
patterns of establishing/maintaining relationships, and means
of self-expression. Older faculty who completed their training
before 1980 are considered digital immigrants because a good
number of them experience a challenge to continually adopt to
the particularities of the digital age with which their students
are likely more familiar [23]. However, a sharp distinction
between digital natives and digital immigrants might blur in the
near future, and further distinctions across digital natives might
occur. We have, for example, anecdotal evidence that some
current medical students do not understand how to use email
for personal communication due to unfamiliarity; instead they
try to use it as if it were Facebook or Twitter.
In addition, professionalism is acquired over time and is best
learned within the practice community and specifically through
observation of role models [46]. However, mentoring and
observation of role models as a vital component of developing
professionalism might face difficulties in the digital age, with
different generations of physicians practicing in parallel [23].
This particular situation further favors policies that capture the
broad spectrum of challenges and opportunities for medical
professionalism with respect to social media.

Limitations
There are some limitations to our review: we screened only
contributions published (in different types of publications) in
scientific journals listed in PubMed. Only German and English
publications were considered. Only publications after 2002 were
included, due to the fact that all major social media platforms
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were founded after the year 2002 [18-20]. While our search
revealed 1471 references listed in PubMed for the years
2002-2011, another 982 references are listed in PubMed in 2012
that could not be included in this review. Because our review
already included more than 100 references published in journals
from various subspecialties and because we reached theoretical
saturation for our broad categories of opportunities and
challenges, we felt justified in limiting our review to the
described literature search.
Because the findings of our review are purely descriptive and
we did not provide additional normative analysis to each of the
identified challenges and opportunities, we refrain from
concluding on how these challenges and opportunities should
be best addressed in medical practice. However, the recently
published position paper by the American College of Physicians
and the Federation of State Medical Board presents several
distinguished implications of online activities for patients,
physicians, and the medical profession and provides
recommendations on how to avoid potential pitfalls while best
using social media technologies [17]. Also, other in-depth
analyses result in specific suggestions on how to deal with social
media-related challenges and opportunities [16,47]. However,
none of the above mentioned policy and recommendation papers
refer to a systematicially and transparently derived account of
challenges and opportunities.

Conclusions
The integration of traditional core values of medicine (privacy,
confidentiality, one-on-one interactions, and formal conduct)
and the culture of social media (which tends to value sharing
and openness, connection, transparency, and informality) present
opportunities as well as challenges for medical professionalism
[24]. As a profession that is entitled to self-regulation, health
care professionals should proactively approach these challenges
and make use of the opportunities. There should be room for
fostering interprofessional and intergenerational dialogue (eg,
digital natives/digital immigrants). There is a further demand
for research and policy development to integrate the broad
spectrum of social media’s opportunities and challenges into
the current existing frameworks for medical professionalism.
This review builds a unique source of information that can
inform further research and policy development in this regard.
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Multimedia Appendix 1
The spectrum of social media–related opportunities and challenges for medical professionalism.
[PDF File (Adobe PDF File), 134KB-Multimedia Appendix 1]

References
1.

2.

ABIM Foundation. American Board of Internal Medicine, ACP-ASIM Foundation. American College of Physicians-American
Society of Internal Medicine, European Federation of Internal Medicine. Medical professionalism in the new millennium:
a physician charter. Ann Intern Med 2002;136(3):243-246. [Medline: 11827500]
Lau AS. Hospital-based nurses' perceptions of the adoption of Web 2.0 tools for knowledge sharing, learning, social
interaction and the production of collective intelligence. J Med Internet Res 2011;13(4):e92 [FREE Full text] [doi:
10.2196/jmir.1398] [Medline: 22079851]

http://www.jmir.org/2013/8/e184/

XSL• FO
RenderX

J Med Internet Res 2013 | vol. 15 | iss. 8 | e184 | p. 5
(page number not for citation purposes)

JOURNAL OF MEDICAL INTERNET RESEARCH
3.

4.
5.
6.

7.
8.
9.
10.
11.
12.
13.
14.
15.

16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

Thompson LA, Dawson K, Ferdig R, Black EW, Boyer J, Coutts J, et al. The intersection of online social networking with
medical professionalism. J Gen Intern Med 2008 Jul;23(7):954-957 [FREE Full text] [doi: 10.1007/s11606-008-0538-8]
[Medline: 18612723]
Gabbard GO, Kassaw KA, Perez-Garcia G. Professional boundaries in the era of the Internet. Acad Psychiatry
2011;35(3):168-174. [doi: 10.1176/appi.ap.35.3.168] [Medline: 21602438]
Freebury R, Ennis J, Rideout C, Wright M. General Guidelines for the Practice of Psychotherapy. In: Cameron P, Ennis J,
Deadman J, editors. Standards and Guidelines for the Psychotherapies. Toronto: University of Toronto Press; 1998:17-43.
Thompson LA, Black E, Duff WP, Paradise Black N, Saliba H, Dawson K. Protected health information on social networking
sites: ethical and legal considerations. J Med Internet Res 2011 Jan;13(1):e8 [FREE Full text] [doi: 10.2196/jmir.1590]
[Medline: 21247862]
Boyd D. Social Network Sites: Public, Private or What?. 2012. URL: http://kt.flexiblelearning.net.au/tkt2007/edition-13/
[accessed 2013-04-07] [WebCite Cache ID 6FhxdA3F1]
Mansfield SJ, Morrison SG, Stephens HO, Bonning MA, Wang SH, Withers AH, et al. Social media and the medical
profession. Med J Aust 2011 Jun 20;194(12):642-644. [Medline: 21692723]
Chretien KC, Greysen SR, Chretien JP, Kind T. Online posting of unprofessional content by medical students. JAMA 2009
Sep 23;302(12):1309-1315. [doi: 10.1001/jama.2009.1387] [Medline: 19773566]
Griffith R, Tengnah C. District nurses' use of social networking sites: caution required. Br J Community Nurs 2011
Sep;16(9):455-457. [Medline: 22067956]
Wicks P, Massagli M, Frost J, Brownstein C, Okun S, Vaughan T, et al. Sharing health data for better outcomes on
PatientsLikeMe. J Med Internet Res 2010;12(2):e19 [FREE Full text] [doi: 10.2196/jmir.1549] [Medline: 20542858]
Lagu T, Kaufman EJ, Asch DA, Armstrong K. Content of weblogs written by health professionals. J Gen Intern Med 2008
Oct;23(10):1642-1646 [FREE Full text] [doi: 10.1007/s11606-008-0726-6] [Medline: 18649110]
Lee K, Seda C. Search Engine Advertising: Buying your way to the top to increase sales. Berkeley, CA: New Riders; 2009.
Burns A, Wolstencroft S. The internet: education, social media and dental practice. J Ir Dent Assoc 2011;57(5):268-271.
[Medline: 22165478]
Syed-Abdul S, Fernandez-Luque L, Jian WS, Li YC, Crain S, Hsu MH, et al. Misleading health-related information promoted
through video-based social media: anorexia on YouTube. J Med Internet Res 2013;15(2):e30 [FREE Full text] [doi:
10.2196/jmir.2237] [Medline: 23406655]
Chretien KC, Kind T. Social media and clinical care: ethical, professional, and social implications. Circulation 2013 Apr
2;127(13):1413-1421. [doi: 10.1161/CIRCULATIONAHA.112.128017] [Medline: 23547180]
Farnan JM, Snyder Sulmasy L, Worster BK, Chaudhry HJ, Rhyne JA, Arora VM, American College of Physicians Ethics‚
ProfessionalismHuman Rights Committee, American College of Physicians Council of Associates, Federation of State
Medical Boards Special Committee on EthicsProfessionalism*. Online medical professionalism: patient and public
relationships: policy statement from the American College of Physicians and the Federation of State Medical Boards. Ann
Intern Med 2013 Apr 16;158(8):620-627. [doi: 10.7326/0003-4819-158-8-201304160-00100] [Medline: 23579867]
Wikipedia. Myspace. URL: http://de.wikipedia.org/wiki/Myspace [accessed 2013-04-07] [WebCite Cache ID 6Fhy4WlHt]
Facebook. Facebook News Room. URL: http://newsroom.fb.com/content/default.aspx?NewsAreaId=22 [accessed 2013-04-07]
[WebCite Cache ID 6Fi0QiqFg]
Wikipedia. Twitter. URL: http://de.wikipedia.org/wiki/Twitter [accessed 2013-04-07] [WebCite Cache ID 6Fi0j8AC8]
Grodin M. Introduction: the historical and philosophical roots of bioethics. In: Meta medical ethics: the philosophical
foundations of bioethics. London: Kluwer Academic Publishers; 1995.
Hyman JL, Luks HJ, Sechrest R. Online professional networks for physicians: risk management. Clin Orthop Relat Res
2012 May;470(5):1386-1392. [doi: 10.1007/s11999-011-2197-z] [Medline: 22125249]
Gorrindo T, Groves JE. Medical professionalism: a tale of two doctors. J Clin Ethics 2011;22(2):176-178. [Medline:
21837890]
George DR. "Friending Facebook?" A minicourse on the use of social media by health professionals. J Contin Educ Health
Prof 2011;31(3):215-219. [doi: 10.1002/chp.20129] [Medline: 21953663]
Farnan JM, Arora VM. Blurring boundaries and online opportunities. J Clin Ethics 2011;22(2):183-186. [Medline: 21837892]
Swartz MK. The potential for social media. J Pediatr Health Care 2011;25(6):345. [doi: 10.1016/j.pedhc.2011.08.005]
[Medline: 22018424]
Tilt A, Mermel C, Conrad C. How surgical residents use social media. Surgery 2011 Jul;150(1):5-6. [doi:
10.1016/j.surg.2011.05.022] [Medline: 21683854]
Kukreja P, Heck Sheehan A, Riggins J. Use of social media by pharmacy preceptors. Am J Pharm Educ 2011 Nov
10;75(9):176 [FREE Full text] [doi: 10.5688/ajpe759176] [Medline: 22171104]
Varga-Atkins T, Dangerfield P, Brigden D. Developing professionalism through the use of wikis: A study with first-year
undergraduate medical students. Med Teach 2010;32(10):824-829. [doi: 10.3109/01421591003686245] [Medline: 20854158]
Coe JB, Weijs CA, Muise A, Christofides E, Desmarais S. Teaching veterinary professionalism in the Face(book) of change.
J Vet Med Educ 2011;38(4):353-359. [doi: 10.3138/jvme.38.4.353] [Medline: 22130411]

http://www.jmir.org/2013/8/e184/

XSL• FO
RenderX

Gholami-Kordkheili et al

J Med Internet Res 2013 | vol. 15 | iss. 8 | e184 | p. 6
(page number not for citation purposes)

JOURNAL OF MEDICAL INTERNET RESEARCH
31.

32.

33.
34.

35.
36.
37.
38.

39.
40.
41.

42.
43.

44.
45.
46.
47.

Gholami-Kordkheili et al

Jent JF, Eaton CK, Merrick MT, Englebert NE, Dandes SK, Chapman AV, et al. The decision to access patient information
from a social media site: what would you do? J Adolesc Health 2011 Oct;49(4):414-420 [FREE Full text] [doi:
10.1016/j.jadohealth.2011.02.004] [Medline: 21939873]
Bongartz J, Vang C, Havrda D, Fravel M, McDanel D, Farris KB. Student pharmacist, pharmacy resident, and graduate
student perceptions of social interactions with faculty members. Am J Pharm Educ 2011 Nov 10;75(9):180 [FREE Full
text] [doi: 10.5688/ajpe759180] [Medline: 22171108]
Go PH, Klaassen Z, Chamberlain RS. Residency selection: do the perceptions of US programme directors and applicants
match? Med Educ 2012 May;46(5):491-500. [doi: 10.1111/j.1365-2923.2012.04257.x] [Medline: 22515757]
Shore R, Halsey J, Shah K, Crigger BJ, Douglas SP, AMA Council on Ethical and Judicial Affairs (CEJA). Report of the
AMA Council on Ethical and Judicial Affairs: professionalism in the use of social media. J Clin Ethics 2011;22(2):165-172.
[Medline: 21837888]
McCartney M. Online is not a private space. BMJ 2011 Nov 02;343:d7109. [doi: 10.1136/bmj.d7109]
Thielst CB. Using social media to engage patients: many tools exist to connect, communicate and build loyalty. Healthc
Exec 2011;26(3):66, 68-66, 70. [Medline: 21612166]
Prasanna PM, Seagull FJ, Nagy P. Online social networking: a primer for radiology. J Digit Imaging 2011 Oct;24(5):908-912
[FREE Full text] [doi: 10.1007/s10278-011-9371-4] [Medline: 21360214]
Omurtag K, Jimenez PT, Ratts V, Odem R, Cooper AR. The ART of social networking: how SART member clinics are
connecting with patients online. Fertil Steril 2012 Jan;97(1):88-94. [doi: 10.1016/j.fertnstert.2011.10.001] [Medline:
22088209]
Knösel M, Jung K, Bleckmann A. YouTube, dentistry, and dental education. J Dent Educ 2011 Dec;75(12):1558-1568
[FREE Full text] [Medline: 22184594]
Williams J, Feild C, James K. The effects of a social media policy on pharmacy students' facebook security settings. Am
J Pharm Educ 2011 Nov 10;75(9):177 [FREE Full text] [doi: 10.5688/ajpe759177] [Medline: 22171105]
Chretien KC, Farnan JM, Greysen SR, Kind T. To friend or not to friend? Social networking and faculty perceptions of
online professionalism. Acad Med 2011 Dec;86(12):1545-1550. [doi: 10.1097/ACM.0b013e3182356128] [Medline:
22030752]
Kind T, Genrich G, Sodhi A, Chretien KC. Social media policies at US medical schools. Med Educ Online 2010;15:- [FREE
Full text] [doi: 10.3402/meo.v15i0.5324] [Medline: 20859533]
American Medical Association. Opinion 9.124 - Professionalism in the Use of Social Media. URL: http://www.ama-assn.org/
ama/pub/physician-resources/medical-ethics/code-medical-ethics/opinion9124.page [accessed 2013-04-07] [WebCite Cache
ID 6Fi1D84iR]
UF Health. Use of Social Networking Sites. Florida: Uo URL: http://osa.med.ufl.edu/policies/use-of-social-networking-sites/
[accessed 2013-04-07] [WebCite Cache ID 6Fi1rIrcE]
Prensky M. Digital Natives, Digital Immigrants. In: On the Horizon, vol 9 no 5. Lincoln: NCB University Press; 2001:1-6.
Finn G, Garner J, Sawdon M. 'You're judged all the time!' Students' views on professionalism: a multicentre study. Med
Educ 2010 Aug;44(8):814-825. [doi: 10.1111/j.1365-2923.2010.03743.x] [Medline: 20633221]
Greysen SR, Kind T, Chretien KC. Online professionalism and the mirror of social media. J Gen Intern Med 2010
Nov;25(11):1227-1229 [FREE Full text] [doi: 10.1007/s11606-010-1447-1] [Medline: 20632121]

Abbreviations
ABIM: American Board of Internal Medicine
ACP-ASIM: American College of Physicians-American Society of Internal Medicine
AMA: American Medical Association

Edited by G Eysenbach; submitted 16.05.13; peer-reviewed by J Fernan, M Broom; comments to author 08.06.13; revised version
received 20.06.13; accepted 20.06.13; published 28.08.13
Please cite as:
Gholami-Kordkheili F, Wild V, Strech D
The Impact of Social Media on Medical Professionalism: A Systematic Qualitative Review of Challenges and Opportunities
J Med Internet Res 2013;15(8):e184
URL: http://www.jmir.org/2013/8/e184/
doi: 10.2196/jmir.2708
PMID: 23985172

http://www.jmir.org/2013/8/e184/

XSL• FO
RenderX

J Med Internet Res 2013 | vol. 15 | iss. 8 | e184 | p. 7
(page number not for citation purposes)

JOURNAL OF MEDICAL INTERNET RESEARCH

Gholami-Kordkheili et al

©Fatemeh Gholami-Kordkheili, Verina Wild, Daniel Strech. Originally published in the Journal of Medical Internet Research
(http://www.jmir.org), 28.08.2013. This is an open-access article distributed under the terms of the Creative Commons Attribution
License (http://creativecommons.org/licenses/by/2.0/), which permits unrestricted use, distribution, and reproduction in any
medium, provided the original work, first published in the Journal of Medical Internet Research, is properly cited. The complete
bibliographic information, a link to the original publication on http://www.jmir.org/, as well as this copyright and license information
must be included.

http://www.jmir.org/2013/8/e184/

XSL• FO
RenderX

J Med Internet Res 2013 | vol. 15 | iss. 8 | e184 | p. 8
(page number not for citation purposes)

